"The NCCR is a key association for Brinker and has been instrumental in building a net-
work of relationships with our peers in the industry. We continually tap into NCCR's valu-
able resources and rely on their assistance to stay on top of trends and issues affecting
our company. The return in belonging to this organization has been evident and growing
during the past several years."
Joe Taylor, Vice President, Communications & Public Affairs,
Brinker International, Inc.

"NCCR has long been viewed as the eyes, ears and voice of

the chain restaurant industry. Its affiliation with NRF has truly positioned the association in a
leadership role. The value that Denny's has received from research, interaction, bench-
marking, guidance on federal legislature and regulatory issues impacting our industry, has
been priceless."

Mike Starnes, Vice President, Food Safety, Quality Assurance & Brand Standards, Denny's,
Inc.

"NCCR is an excellent restaurant industry resource for Interna-

tional Dairy Queen. They provide a wide group of services through their NRF committees
and subcommittees with excellent opportunities for networking and sharing of industry

best practices. The NCCR keeps a watchful eye on numerous legislative and regulatory
issues such as food safety, minimum wage, labor concerns, etc. Their assistance in pro-

restaurant business is invaluable."
Jennifer Brixius, Associate Vice President, Brand Protection

“NCCR serves a vital purpose to Jack in the Box in our efforts to stay current with industry
trends, and to influence public policy. We appreciate all of the good work done by NCCR on
our behalf, and we enjoy the opportunity to network with our peers.”

Steve Brigandi, Corporate Counsel, Jack in the Box Inc.

"NCCR is a tremendous resource for Burger King
couldn't do my job effectively without the resources and
provide."
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viding tools and resources as related to these and other critical issues within the chain

Corporation and the restaurant industry. Whether it is food safety or regulatory
and legislative issues, NCCR keeps me informed and ahead of the curve. |
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“NCCR provides its chain restaurant members with powerful resources tailored to meet their
unique needs. Through its affiliation with the National Retail Federation, NCCR is able to
bring NRF's arsenal of Washington know-how and resources to bear on the retail-oriented
challenges faced by chain restaurant companies--including those, like our Cracker Barrel Old
Country Store(R) operating company, which have a significant retail component. CBRL
Group's membership in NCCR is well worth the investment.”

Patrick Sheehy, Director, Government Relations, CBRL Group, Inc.

“NCCR is a great networking resource for us, connecting us to peers in our industry and
providing a platform for us to discuss common issues, and hammer out potential

solutions. They have been particularly helpful in providing a loud voice for chain restaurants in
Washington, and being a source for timely information on new rules, regulations and
developments that affect us.”

Lynn Liddle, EVP, Communications and Investor Relations, Domino’s Pizza

“Our membership in NCCR is invaluable - NCCR connects us to the rest of our colleagues in
the industry with insights and resources that empower us to safeguard our business and build
our bottom line."

Jamie T. Richardson, Vice President, Government and Shareholder Relations, White Castle
System, Inc.

"As a retail veteran, | was excited to hear of the recent value added to NCCR through its
partnership with NRF. Bringing more restaurants "to the table" strengthens both the retail
and restaurant industries, both through the value of training and the availability of resources
at the Loss Prevention Conference, and the interaction with our retail partners while
networking and sharing information in the National Investigator's Network and Women in
Loss Prevention Caucus."

Joe Hardman, Director, Loss Prevention, Cracker Barrel Old Country Store, Inc.

"l get a lot of value from collaboration on industry technology trends and challenges by
networking with my peers."
Delaney Bellinger, Chief Information Officer, Yum! Brands Inc.




